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4. s ft xurrt —H^FHlfsnr 3T FfrhFFFFF, R'iflf'pNlHT 

2. T=Ft tTT'fT sTPT 'igfpf faTT *t%T ?FTT fwtsfr 3lk 

-mr rt% sft to! $ TOfar tt TTtrr 11 

3. JET WTTT JJTITFW df fcvft A ?>TT ART fa* Wf RDPTh*: 
TO WFt TT RfST Stfa I 

4. m? ?p% rst AifhT a far srafy % sfat trrft faftt 

THJd RITAT I 

5 . TO ^r RTFFTT STTAffar fpft %f*T fa EXTTT^ A^FT % TPf 

% TOT ARt£ jf^UT % RTt>T * ff?i (grpr-TPIT TT ART faftfERT fwff 

% ?t?a fmrtfxA ural *t «pj sf>t tt) art ^rTfe^rrr Afrrfa ^ fro; ffadfrA 
ffar farm % mr-imT <r< RRifafafticr ffafaE 5 - 9-60 % ratifr srm #tt trfa 
6 ( 26 ) f-4/59 % SFjFR tffar «m *T RWA fa-TT RTmiT I AAlfa, OT AH' 
% fa-RFun mnfar sm a ttot tta % fnrr irfa*. ark 

TOTTO smfA R~FA fat ^rrnrfY | 

6. wfar rrsfafaTm sfa W^WafFiV FAlfAfam STTT TA '■FT *T 3TA~ 
fafaffa afa FfTETPftT TT^TRAT Tmj RTFrpft AFpf! I 

■rnfar ffar 'srfrTT | f* vi fa*?* far pta AR-Fifr % far ArcT % wra a 

yrErfrof foRT ^rnr 1 

fa. ATT. farf, fam Rffar 

MINISTRY OF INFORMATION AND BROADCASTING 
RESOLUTION 

New Delhi, the 18th March, 1996 

No. 9/2/95-B(P).—It has been decided to constitute an expert group to 
examine the matter regarding the marketing of commercial time on the various 
channels of All India Radio and Doordarshan and to make recommendations 
for adopting suitable marketing strategies in this regard. The groin will consist 
of: 

1. Shri Sidharath Sen, Chairman President & Consultant, 

Marketing Service & Group 
Marketing Advisor, 

UPG Enterprises, 

New Delhi. 
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2, Shri Gerson Da Cunha, Member Former Adisovor, 

Ministry of Human 
Resource Development, 

Govt, of India. 

Noted TV/Radio personality. 

Dy. Director General, 

Directorate General, 

Doordarshan 

2. The Group will evolve its own procedure and may consult media experts 
and other sections of interest :d opinion. 

3. The Group will have its headquarters at New Delhi and meet as often 
as considered necessary. 

4. The Group will submit its report within a period of three months from 
the date of its constitution. 

5. The membership of the Group will be honorary but the Non-Offlcial 
members will be entitled to travel by air (Subject to fulfilment of conditions pres¬ 
cribed under Rules as amended from time to time) for journeys c mnected with the 
work of the Group and will be paid daily allowance as for nigh powered com¬ 
mittees in accordance with the Ministry of Finance (Dcpa n enf of Expendi 
ture) Office Memorandum No. F. 6(26)-E,lV/59 dated 5-9-60 as amended from 
time to time. However, prior approval of Secretary, Ministry of Information and 
Broadcasting will be obtained for performance of air-travel by the non-official 
members of the Group. 

6. Ministerial and secretarial assistance to this Group would be provided 
by DG: Doordarshan and DG: AIR. 

Ordered that the Resolution by published i.i the Gazette of India for general 
information. 

K. S, SARMA, Jt. Secy. 


3. Shri Ameen Sayani, Member 

4. Shri K. Kunhikrishnan, 

Member Secretary 


Printed by the Manager, Govt, of India Press, Ring Road, Maya Purl, New Delhi-110064 
«Qd Published by the Controller of Publications, Delhi-110054, 1995 




